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. THIS INDEX covers articles which have appeared in the PUBLIC RELATIONS JOURNAL from January through December 1975. 


Photocopies of these articles are available at a cost of 50 cents each from: 


AUDIO-VISUAL 
PR Film Handouts: Effective Tool or Waste of Time? M.W. 
McGarry, August 
Public Service TV Spots Can Work for You, A. Kitaeff, December 
* Sight & Sound (monthly column), S.D. Smith . 


BANKING 
Making a Bid for the Women’s Market, N. Gee, August 


CELEBRITIES 
How to Play the Big-Name Fame Game, W. Sheridan, February 


COMMUNICATIONS 

The Ding-Dong Theory of Language Origin, H.P. McCartney, 
March 

Preparing for the Communication Crunch, W.R. Cox, T.J. 
Mosser, April 


A Strategy for Public Relations Communications, J.£. Marston, | 


September 


COMPUTER ; 
Can A Computer Help Your PR Efforts? S.A. Kaliis Jr., December 


CONSUMER 

P.S. Thank You for Your Understanding Letter, H.A. Praeger, 
July 

Spotlight on Consumerism, July 

Consumerism Update (monthly column), E. Fraser 


CORPORATE ADVERTISING 
Advertising’s Negative impact, P,W. Crane, November 
Advocacy Advertising Shows the Flag, J.E. O’Toole, November 
Sreaking the ‘Vicious Circle,’ R.A. Wachsler, November 
. AGlobal Look at Advocacy Advertising, S.M. Barnet Jr., 
November 
How Companies Are Using Corporate Advertising, H.L. Darling, 
“November 
How Paid Messages Do the Job, G. Hammond, November 
How to Evaluate Corporate Advertising, D.W. Jugenheimer, 
November 
The Price Tag on Institutional Advertising in 1974, November 


CORPORATE PUBLIC RELATIONS 

The Boom in Company-Sponsored Gardens, J. Baker, May 

Building a Viable Public Relations Function, W.R. Ingram, May 

Low Profile: The Two Most Harrnful Words in PR Strategy, D.J. 
Forrestal, June 

Mero to Chief Executive Officers, W.H. Chase, September 

The New Challenge for Public Relations, L. Hodges, August 

“ New Look at Sherwin-Williams, T.C. Hassey, July | 

Public Policy Publicity and How to Do lt, R.N. Levy, June. 


FINANCIAL 

The Annual Report and Corporate Identity, E. Selame, 
September 

A Busy Year Ahead for Financial Public Relations, R.F. Taft, 

A.F. Hamby, April 

Conducting the Postmortem (annual reports), J.J. Graves, 
September 
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Developing a Natural Shareholder Market, J.A. Baar, April 

Financial Communications: Two Communities, Two Markets 
Communicating With Corporate Debt Investors, H. Wolfson, 
April 

is the Annual Report a Corporate Dinosaur? A.B. Smedley, 
September. 

New Disclosure Headaches for Practitioners, J.A. Gildea, R.G. 
Foltz, January 

PERT Charting the Annual Report, A. Baikind, September 

Proposed Forecasting Rules Get a Negative Vote, L.J. Northart, 
September 

Seems to Me I've Heard That Theme Before (annual reports), 
T. Lustig, September 

Should You Use Paid Space to Publish Earnings? R.J. Stone, 
B.T. Flanagan, F.J. Malley, April 

Summary of the New SEC Rules for Annual Reports, September 

What Investors Think of Annual Reports, S.A. Bishop, Septem- 
ber 

What the Analysts Want to Know, G. Putnam, April 


ENVIRONMENT 
Environmental Update (monthly column), E.L. Jaffee 


GOVERNMENT/POLITICS 

A New Look at USIA/PR Cooperation, K. Youel, June 

Putting the WIN Campaign to Rest, P. Werka, April (Controversy 
column) 

A Voice to Save USIA’s Effectiveness, K. Youel, May (Contro- 
versy column) 

Washington Focus (monthly column), A.M. Hattal 


HOUSE ORGANS 
How to Cut Publication Costs, W.G. Anderson, August 


INTERNATIONAL 

The Complexities of International Public Relations, J.B. Stren- 
ski, May 

FIARP: PR's New Quinceanera, R.S. Benjamin, September 

The Practitioners’ Role in Tapping Arab Markets, E.M. Burke, 
February 

Report on the First All-Africa PR Conference, J.C. Bateman, 
August 


LAW 

The Battle Over the Pop-Top Law, R.G. Rundell, March 

On Being an Expert Witness, W.E. Payne, July 

Right of Privacy vs. Society’s Need to Know, G.J. Koff, October 


MEDIA/PRESS RELATIONS 

Attitudes Toward the Media, F.W. Wylie, January 

How.the Media Have Changed, D. Finn, October 

How to Deal with the Washington Media, R. Nathan, March 

Newspapermen and Practitioners Differ on PR's Role, C. 
Aronoff, August 

The Op-Ed Page: Newest Game in Town, J.R. Nowling, October 

Public Service TV Spots Can Work for You, A. Kitaeff, December 

Selectivity: Key to the ‘Trades,’ M. Kerstein, August 

The ‘Shrinking News Hole’ Syndrome, D.T. Van Deusen, October 

Ten News Mistakes Executives Make, R.M. Detwiler, December 

What Newspapers Are Doing About Their image, J.W. Shoquist, 
August 

New Media (monthly column, starting in October) 
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Environmental Update (monthly column), E.L. Jaffee 


GOVERNMENT/POLITICS 

A New Look at USIA/PR Cooperation, K. Youel, June 

Putting the WIN Campaign to Rest, P. Werka, April (Controversy 
column) 

A Voice to Save USIA’s Effectiveness, K. Youel, May (Contro- 
versy column) 

Washington Focus (monthly column), A.M. Hattal 


HOUSE ORGANS 
How to Cut Publication Costs, W.G. Anderson, August 


INTERNATIONAL 

The Complexities of International Public Relations, J.B. Stren- 
ski, May 

FIARP: PR's New Quinceanera, R.S. Benjamin, September 

The Practitioners’ Role in Tapping Arab Markets, E.M. Burke, 
February 

Report on the First All-Africa PR Conference, J.C. Bateman, 
August 


LAW 

The Battle Over the Pop-Top Law, R.G. Rundell, March 

On Being an Expert Witness, W.E. Payne, July 
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MOTIVATION 
Motivating: So Easy for Some, A.L. Hanline, October 


NAME CHANGE 
How to Make a Sensible Name Change, A.J. Schechter, 
December 


NON-PROFIT 
How the Non-Profits Do It (annual reports), |.|. Rimer, September 


PACKAGING 
The Battle Over the Pop-Top Law, R.G. Rundell, March 


PERSONALITIES 

A Lifelong Goal at Age 62 (Reverend James A. Irving), June 

Personality Profile: Frank M. Seymour, September 

Thirty Years in the Business and Going Strong (Denny Griswold), 
December 


PHOTOGRAPHY 
Photography’s (not so) Latent Image, E.W. Weck, March 


PUBLIC RELATIONS 

Audit: A New Tool for Public Relations, J.F. Jones, July 

Building a Viable Public Relations Function, W.R. Ingram, May 

Can aComputer Help Your PR Efforts? S.A. Kallis Jr., December 

Communicating a Life-Saving Procedure, D. Zeitlin, December 

How PR People See Themseives, B.K. Mckee, O.B. Nayman, 
D.L. Lattimore, November 

The Importance of Positioning in PR, H. Geltzer, A. Ries, 
November 

Improving the Image of Public Relations, P. Werka, February 
(Controversy column) 

Low Profile: The Two Most Harmful Words In PR Strategy, D.J. 
Forrestal, June 

The New Challenge for Public Relations, L. Hodges, August 

New Standards for Measuring Public Relations, W.H. Chase, 
February 

PERT Charting Public Relations, J.B. Strenski, February 

A Plea for Practical Public Relations, J.M. Donovan, July (Con- 
troversy column) 

The Pros and Cons of Licensing, P. Werka, January (Controversy 
column) 

Public Relations Professionalism in 1985, F.X. Long, March 

The Sin of Silence, W.W. Seifert, January 

Status of Women in Public Relations, S. Gorney, May 

Thoughts on Being aWoman in Public Relations, J.H. Anderson, 
June 

Toward a Multi-Purpose Theory of Public Relations, J.E. Grunig, 
January 

Wanted: A Vigorous PR Effort for PR, R.L. Gildea, November 
(Controversy column) 


PRSA 

Highlights of PRSA's 27th National Conference, L.W. Herborg, 
L.J. Northart, January 

The 1975 Film Festival Awards, S.D. Smith, December (Sight & 
Sound column) 

The 1975 Silver Anvil Awards, July 

Role of PRSA's District Chairperson, C.C. Vance, October 


RESEARCH 

Computerized Information Retrieval and Public Relations, A. 
Walker, May 

PR Professionals Must Practice Applied Research, L. Snyder, 
June (Controversy column) 


SPEAKING/SPEECH WRITING 

How to Put ‘Good’ Humor in Your Next Speech, J. Tarver, 
February 

13 Pointers fora Successful Q & A, R. Bremer, April 


JANUARY 1976 


SPECIAL EVENT 
The World’s Biggest Company Picnic, October 


TIME PLANNING 
How to Manage ‘Demon Time,’ C. Burger, June 


TRANSPORTATION 
Chicago's RTA: A Short Course in Getting Out the Vote, A.M. 
Gertler, R.E. Bouzek, June 


WOMEN 

Making a Bid forthe Women's Market (banking), N. Gee, August 

Status of Women in Public Relations, S. Gorney, May 

Thoughts on Being a Woman in Public Relations, J.H. Anderson, 
June 


BOOK REVIEWS FROM “THE PROFESSIONAL READER” 
—J. Carroll Bateman 


Advertising and Society, Y. Brozen, March 

The American Intellectual Elite, C. Kadushin, February 

Bank Investor Relations, D.C. Cates, December 

Basics of Supervisory Management, J.M. Black, September 

The Businessman’s Guide to Washington, W. Ruder, R. Nathan, 
September 

Communications & Media, G.N. Gordon, November 

Communications and Public Opinion: A Public Opinion 
Quarterly Reader, R.O. Carison, October 

Congress and the News Media, R.O. Blanchard, February 

Corporate Directors’ Handbook, SEC Reporter, February 

Creative Intention: About Audio-Visual Communication, B.R. 
Parker, P.J. Drabnik, June 

The Creation of Consent: Public Relations in Practice, C.S. 
Steinberg, November 

The End of Intelligent Writing: Literary Politics in America, R. 
Kostelanetz, March 

The Executive Money Map, D.J. McLaughlin, September 

The Handbook of Business Communications, W.G. Anderson, 
June 

House Journal Editing, R.C. Darrow, June 

How to Manage for Tomorrow, E.J. Benge, March 

Journalism Abstracts, Volume12, Association for Education in 
Journalism, February 

Key to the Executive Head, O.L. Lerbinger, N.H. Sperber, Febru- 
ary 

The Limits of the Press Corps ina Political/ Technical Debate, J. 
Wanniski, R.L. Bartley, December 

A Manual on Public Relations, American Nursing Home Associa- 
tion, February 

The Mark of the Professional, C.F. Hawver, January 

Marketing for Nonprofit Organizations, P. Kotler, June 

Mass Mediaand Mass Communication in Society, F.C. Whitney, 
May 

The Mediain America, J. Tebber, April 

Modern Publicity, 1974-75, F. Gluck, March 

O'Dwyer's Directory of Corporate Communications, J.R. 
O'Dwyer Co., Inc., October 

O’Dwyer's PR Profiles, J.R. O'DwyerCo., Inc., February 

Open Management, V.W. Kafka, J.H. Schaefer, September 

The Political Image Merchants, R.E. Hiebert, R.F. Jones, J. 
Lorenz, E.A. Lotito, June 

Professional's Guide to Public Relations Services, R. Weiner, 
October 

Professional's Guide to Publicity, R. Weiner, March 

Public Relations: A Comprehensive Bibliography, R.L. Bishop, 
May 

Public Relations for Nursing Homes, J.P. Bachner, February 

Public Relations Practices— Case Studies, A.H. Center, July 

Setting Up a European Public Relations Operation, P. Currah, 
October 

Speaker, Beware...of Platform Pitfalis, L.P. Shannon, October 

Status and Trends of Public Relations Education in U.S. Senior 
Colleges and Universities, A. Walker, November 

Syndicated Columnists, R. Weiner, October 

A Taxonomy of Concepts in Communication, R.H. Blake, E.O. 
Haroldson, October 

Words into Type, M.E. Skillen, R.M. Gay, February 
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